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By David Lasker

rs amo. at the heisht of the recession. restauramt ~down-scalings" were all the rage.
o haute cuisine. often with dark. dramatic and monochrome interiors. were made
over nto cateries which were cheap. cheerful and colourful.

For instance. {'Jlr} <ali= Restaurant Enterprnises converted itz high-end. '-l*ll'[llll} umler=tated
Nekal ar 32 Wellington St. E.. and the dark and gloomy Gotham Bar & Gnll. ar §1 Bloor S
E.. to budeet-priced Maccheroni restanrams, with electric-hued. jazzy murals — here a faux
wisteria zarden. there a whimsical depiction of villas on Lake Como.

“You oY the el @ lot of colowr. ViHl ran=p=er |:|||-t.'| to another. h'.||-[-:|r'| rime i1||l| |r|::-'-'
like the south of France or laly. vou serve them interesting food and dont bt them with a
heavy bill on their way out the door. and evervbody’s happy.” said Toronto’s lan Leventhal.
one of the anists who worked on Maccheroni. in a 1991 interview. ~That's the formula that
works now.”

Three VEdars I;.||:q-r, with the recession oflix |1||'n over, The lommila i= findine sueeess in anither
tvpe of eatery. the coffee shop. Second Cup has embarked on a campaign 10 make many of it
branches more cheerful. if not cheaper. by commissioning witty murals and faux vigneres
from Leventhal that reflect the spirit of a i-.:niruLu:r <fwopy = neighbourhood in a humonus.
upheat way.

“We're not a rubber stamp catapulied seross the country. savs karen Skobsel of Designum
Plannine and Desien Consultamiz. a firm servine chain retail and restaurant clients, such as
McDonald's and The Body Shop. as well as the Sec nd Cup. “While other companies are
serambling for |-rmlu-'l ilentity. the Sevonnd Cup 1= in the enviable position of not having 10
slam evervone with r1'|.ﬂ'li.li"]|._

skobwl met Leventhal several Vears ago when the two of them were making displays for
Musterring s, the defunct fumiture store. Recently, she commissioned him 1o embellish three
Second Cups in a wav that epitomizes the company’s retailing philosophy.

The interior of the 630 Mount Pleasant Ril. branch reflects its North Toronto neighbourhood

The coffee-shop chain Second Cup,
intent on giving its branches
distinctive, neighbourhood touches,
is commissioning colourful murals
and faux scenic vignettes from

Toronto artist Ian Leventhal




